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& splder tools

B0 W are
planets and moons™ \
. L
f values are the principlas by which we judge what is \
— impartant in life \ b

Te {: i
' . Y in & world where sustainable product differentiation is ® H i}(\g
B

harder to achisve and consumer sophistication is increasing, people increasingly

|
thelr values, [

1 Mie arge - RED SPIDER ®
| ; [
| an first glance, brands consist of & myrad web of visual and verbal assocations. I| @& spider tools

L | |
\_ 1 -ﬂ{““ = planets and moons™ allow us 1o look at all these assocations in a syslemalic riene # the planning cycle
\ Al way and reduce them down 1o a simple s&1 of relevan! and different|atad r & plarets & moons

\ I }

\ Core brand values & Insightrment

N

It Is wseful m a number of ways, bul 15 particilary apt for brand values and / & movament
N personality in positioning, Innovation and fone of voice for communications, I @ proposition generator

sea over for a working exampla
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What do you want to grow?
What do you want to change?
What do you want to maintain
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you'd better better make it count!
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An Exercise

I'll read a few scripts.

We'll list all of the elements
associated with that script.

We'll determine what is Idea
and what is Execution.

I'll ask you questions about
the work based on the above.
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